Google Grants Program

Google Grants Program Provides In-Kind Advertising Services to Nonprofits

Deadline: Open
The Google Grants program supports organizations that share the company's philosophy of community service worldwide in areas such as science and technology, education, global public health, the environment, youth advocacy, and the arts.

Designed for 501(c)(3) nonprofit organizations, Google Grants is a unique in-kind advertising program that harnesses the power of Google's flagship advertising product, Google AdWords, to non-profits seeking to inform and engage their constituents online.
 
Google Grants has awarded AdWords advertising to hundreds of nonprofit groups whose missions range from animal welfare to literacy, from supporting homeless children to promoting HIV education.

Google Grant recipients use their award of free AdWords advertising on Google.com to raise awareness and increase traffic. Each organization awarded a Google Grant receives at least three months of in-kind advertising.

In the United States, applicant organizations must have current 501(c)(3) status as assigned by the Internal Revenue Service to be considered for a Google Grant. Outside the United States, Google is currently accepting applications from eligible charitable organizations based in Australia, Canada, France, Germany, India, Ireland, Italy, Japan, the Netherlands, Spain, Switzerland, and the United Kingdom.

Google Grants recipients are selected every quarter. Visit the program's Web site for complete program information, application procedures, and an FAQ.

RFP Link: http://fconline.foundationcenter.org/pnd/10003588/google
